Revenue Generation:
What Sponsors Want
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Guess What?

The Canadian “sponsorship pie” is $ 1.1 billion.
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How do you get your piece?




Ask the Media? Trojan

integrated brand activation..
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No shortage of items on Cohon to-do list
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Not long after he inherited the job of CFL commissicner, Mike Lysko Report typo or correction
travelled to the U.S. with B.C. Lions owner David Braley for a M il the author
meeting with NFL vice-president Gord Smeaton and then-NFL

commissioner Paul Tagliabue. iCopyright permissions

RICK WESTHEAD

The téte-a-téte got off to a curious start, H tag and save

"Mr. Commissioner, I should tell you that I'm a very powerful man,” POWERED OV B del jcio.us
Braley sternly addressed Tagliabue, according to a person familiar

with the meeting. This reminder to a commissioner who dealt many

days with the likes of Seattle Seahawks owner Paul Allen, who

helped start Microsoft alongside Bill Gates. “Perhaps the blggeSt and most understated

Mark Ceohon, welcome to the CFL.

Chosen ahead of Australian Basketball Leaﬁhalla I'Gm“taﬁes IS bu rnIShlng the

candidate, Cohon is the CFL's new commissioner. Voted in 8-0 the Iea ue's board of governors, the

*1year-old gamered o tve yesr contract 2 [B] Vs Y rrr national sponsorship program.
‘SI":;EEFE':%L;ecig;v:?;sm:ri[:hdgﬂﬁt vgl;glg%c the hanevmoon F ﬁends Cohon's job is b
items he should make a priority, Getting at (ﬁﬂggrﬁ gteet oaSt a O Ut yea r-o n -yea r

irascible employers at bay.

Perhaps the biggest and most understatedg% q}% rlf!:ggsgnlslnn gertlﬁakﬁges I n sa I es a n d s po n so r-
retenelsnsrpeerem e atated revénuel Bt the fact is, there's no

meat behind those percentages.”



Ask a Researcher?

What do sponsors want?

Create Awareness / Visibility

79%

Increase Brand Loyalty
Change / Reinforce Image
Drive Retail / Dealer Traffic
Stimulate Sales / Trial / Usage
Showcase Social Responsibility
Sample Products & Services

Entertain Clients / Prospects

On-Site Sales Rights



Ask Your Board?

Trojan n

integrated brand activarions
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Since 1963, the Alberta Junior Hockey League (AJHL) has pavL S ?‘b‘ parhe® ‘::H\_ 200%"
fostered the development of young men who have gone on o The T nne® vor 300 : ch wel e
become Staniey cup champions, \vy League graduntas and °‘ e\ L e opo! 0? vy ceral
community \eadars, e 2

AJHL Alumni include;

= Mark Messier
= Lanny McDonald
* Brent Sutter

= Mike vernon

= Wade redden

* Chris Phitlips
« Dany heatley

Trojan180

Corporate Sponsorship Audit



Ask Yourself!

1. What trials havg

2. What cha

3. How far a




| do everyday...

... with leading corporations and
properties across the country

I’ve influenced over $25 million in

sponsorship dollars over the past 12
months




Disclaimer

1. I am an incredibly biased person

2. We have incredibly biased clients

3. My #1 priority is to raise the tide



Our Business

To Build Brands by Engaging Consumers




Our Vision

To be a $10 million agency
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Our Mission

To get our clients promoted
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Corporate Clients

Cctbol — (€ss0

E @ , VescLat's CQ.mﬁ

~ABCFerries

Life on the coast.
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RUN FOR CANADA
COURONS PQUR LE CANADA









$10 MILLION

EACH YEAR
10 LOCAL
AND
NATIONAL
CHARITIES
ACROSS
CANADA,

THATS
$900,000
FEACH WEEK

or Canada*
.
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BMW
Thrill on the Hill




